
Participation Workshop Outcome

AGE GROUP OUTCOME

Age

14 – 16

Group A

 Rebranding Netball – engaging with youngsters.
 Role Models – teachers as well as celebs.
 Focusing on YNOs – what happens after?
 Clubs – link young people to coaching/umpiring development.
 Even better focus on skill appropriate competition at a local level.
 Promote Netball on Internet – Facebook, Beebo,…
 Quality in PE and coaching.
 Parental involvement support.
 Making students aware of local clubs – school club links.
 Communication between schools and clubs.
 Make playing affordable, accessible, transport, facilities,…
 Communication with young people, modern communication, b-

live.com, storylines in soaps…MEDIA.

Age

14 – 16

Group B

 Fun, Fun, Fun.
 Target pre 14/16 year olds.
 Listen to them – get ideas out of them.
 Clothing issues
 Good partnership with Schools.
 School-Club Links.
 Bridge gaps.
 Look at bigger picture – variety of opportunities.
 Role models – SL/EN Players.
 Festivals – make occasion of it.
 Look at specific venues – make sure they feel comfortable, not too

public.
 Fund-raising involvement, link to other sports clubs for support.
 Parent’s involvement.

Age Group

14 – 16

Group C

 Step into sport – existing.
 Festival Days H5 – use 14-16 as volunteers (funding for

leadership).
 Knowing how and who should be working SSCO, PDM, School

Sport Coordinator,…
 PESSCL – compulsory.
 CAPS – increase CAPS.
 Using Community Sport Coach (CPS) and CSP.
 Duke Edinburgh Scheme.
 JSLA & CSLA.
 Junior Sport Leader Award/Community Sports Leader Award.
 Working with RMBs (how?) via CSP.
 Development Officer on NGB in your county.
 Pay & Play via text.
 Mixed games.
 Boys only groups.
 



Age

16 +

Group A

 Access to indoor facilities, little ‘kit’ Social – informal leagues –
pay&play at schools and leisure centres.

 Mixed netball.
 Back to netball – Mum’s & Dad’s taster sessions.
 Relaxing Affiliation to allow more people to sign up i.e. men,

parents etc.

Age

16 +

Group B

 Pay & Play – Partnership with Sports Centres.
 Back To Netball.
 6th Form Colleges and Sports Centres – Adverts.
 Aims - People who may/not have played the game or who have

not been able to make teams for leagues.
 Links – From pay to play from weekly social enjoyment to entering

leagues/clubs/teams (are there facilities i.e. coaches, clubs,…)
 Who runs these? – County, local league, ball halls.
 Who is playing?
 Affiliation/membership to EN?

Age

16 +

Group C

 Funding – LPSA, SE, A4A grant?
 Back to netball.
 NDO – Support financially, netball specific advice.
 Men’s and mixed teams.
 Targeting specific groups, young mums.
 Advertising/Marketing – New players – press releases; uni

students – websites.
 Festivals.

Age

16 +

Group D

 19 – 25 – Young Professionals:
- Pub teams.
- Corporate Teams.
- Lunch-time skills sessions.

 No Affiliation Fee – pay as you go.
 Men:

- Girl’s playing football to also play netball.
- Mixed tournaments.
- Links with ‘male’ sports.

 Universities:
- Link Club to Uni.
- Built on ‘Cultural Societies’ Links.
- Coaching/Official opportunities.
- Recreational Uni rep teams.

 Parents:
- Links to leisure centre – crèche.
- Mother’s and Daughter’s Days.
- Links to Schools.

Age Group

16 +

Group E

 Participation not just playing.
 Recognize the groups/needs.
 Insurance.
 Playing:

- 16-25 Mixed Netball.



- 25+ Mums – informal Pay & Play
- Vets Tournament (social)

 Non-playing:
- Returners – reduced membership.
- Social Members.
- Ex-international database – keep them in the game.

 Flexible accreditation category.

Age Group

16 +

Group F

 Universities contact in EN.
 Corporates.
 Network Links onside schools and clubs.
 Link to affiliations categories.
 Men/social.
 What is the demand/need?
 Combine social/play link.
 Summer Leagues.
 Trial Membership for free.
 Signposting clubs.
 Approach inactive and encourage them.
 Partnership with women in sport organizations.
 Marmite League, Back to Netball, Bingo Halls.


